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COVID-19 Driving Canadians to Waste Less Food: Survey
94% of Canadians are Motivated to Reduce Avoidable Food Waste
VANCOUVER BC – A new nation-wide survey shows that Canadians are wasting less food while COVID-19
public health measures have been in place. Love Food Hate Waste Canada, delivered by the National Zero
Waste Council in conjunction with its campaign partners, worked with the Mustel Group to understand
how food purchasing, storage, consumption and waste behaviours have changed since the introduction of
quarantine and physical distancing measures.
The online survey of 1,200 randomly-selected adult Canadians was conducted between June 16 and 24,
2020 and found that while people are buying more food overall, 24% of households are throwing away or
composting less uneaten food and 94% of Canadians are motivated to reduce their household’s avoidable
food waste.
Since the introduction of public health measures in response to the COVID-19 pandemic, 63% of Canadians
are shopping less often, but are buying more food per trip than before. More households are adopting
food-saving habits, especially checking what food is already in the house, freezing foods to extend shelf
life, and getting creative with leftovers.
“This new research confirms that Canadians are thinking about making the most of the food they buy. We
know that 84% of Canadians believe that everyone has a responsibility to prevent avoidable food waste in
their households,” said Malcolm Brodie, Chair of the National Zero Waste Council. “We are excited to build
on this momentum and support Canadians with the tools, insights, and resources they need to make
preventing food waste in the home the new normal.”

Love Food Hate Waste Canada is also proud to work with partners like Sobeys Inc., who are responding to
these consumer insights by making waste reduction part of their corporate mandate.
“Nurturing the families of today and protecting the families of tomorrow is a key priority for us. This
research shows that our customers are highly motivated to reduce waste, which is why as part of our
sustainability strategy, we are on a mission to reduce food waste in our operations by 50% by 2025,” said
Vittoria Varalli, Vice President of Sustainability at Sobeys Inc. “We are working with partners like Love Food
Hate Waste to find innovative solutions to help us reach this goal.”
“As a partner in Love Food Hate Waste Canada, the City of Vancouver is encouraged by the results of the
food waste survey,” said Albert Shamess, Director, Zero Waste and Resource Recovery, City of Vancouver.
“The numbers show that Canadians across the country have adopted important food-saving behaviours in
response to the pandemic. We look forward to supporting Vancouver residents to help them reinforce
these new habits and build upon them as we work collectively towards reducing avoidable food waste and
meeting our Zero Waste 2040 goals.”
“The study highlights the importance of giving Quebecers who are looking for sources of information the
tools they need to actively participate in the fight against food waste,” said Sonia Gagné, CEO of RECYCQUÉBEC. “The majority of the Quebec population, namely 83%, is motivated and ready to be part of the
solution. This demonstrates the relevance of conducting campaigns such as Love Food Hate Waste Canada,
as well as the importance of our partnerships, such as the one with RICARDO Media, which help share
concrete tips and tricks to extend food shelf life, as well as anti-waste recipes or better meal planning.”
At the beginning of quarantine and physical distancing measures earlier this year, LFHW Canada launched
“We’re Here to Help” – a food saving guide to help Canadians waste less food. The LFHW community tips
board lets Canadians collaborate and share their own food-saving tips. Resources and tips can be found at
www.lovefoodhatewaste.ca.
About Love Food Hate Waste Canada and the National Zero Waste Council:
Love Food Hate Waste Canada is delivered by the National Zero Waste Council in collaboration with ten
campaign partners, including the cities of Toronto, Vancouver and Victoria, Guelph-Wellington, Capital
Regional District, Metro Vancouver, BC Ministry of Environment and Climate Change Strategy, RECYCQUÉBEC, and two major Canadian food retailers, Walmart Canada and Sobeys Inc. Visit
lovefoodhatewaste.ca and @LFHW_ca on Twitter and Instagram.
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The National Zero Waste Council is a leadership initiative founded and supported by Metro Vancouver that
brings together governments, businesses and non-government organizations to advance waste prevention
in Canada. Love Food Hate Waste Canada is delivered as part of the Council’s broader work on food loss
and waste, as set out in A Food Loss and Waste Strategy for Canada. This new consumer research follows
on the heels of the Council’s 2020 report, Less Food Loss & Waste, Less Packaging Waste.
Media Contacts:
National Zero Waste Council: Don Bradley, 604.788.2821, don.bradley@metrovancouver.org
RECYC- QUÉBEC: 514 351-7838, medias@recyc-quebec.gouv.qc.ca
Campaign materials are available at LoveFoodHateWaste.ca, Facebook, Instagram, and Twitter.
Survey Results Summary: https://lovefoodhatewaste.ca/get-inspired/food-waste-in-2020/
Infographic: https://lovefoodhatewaste.ca/get-inspired/food-waste-in-2020/
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